Strategic Brand Management 3rd Edition: A
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Strategic Brand Management 3rd Edition is the definitive guide to
building, managing, and measuring brand value. This fully revised and
updated edition includes the latest research and case studies on how to
create and sustain strong brands.
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The book is divided into three parts:

= Part 1: The Foundations of Brand Management
= Part 2: Building and Managing Brands

= Part 3: Measuring and Managing Brand Value
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Part 1 provides an overview of the key concepts of brand management,
including brand identity, brand positioning, and brand equity. Part 2 covers
the various aspects of brand building and management, including brand
strategy, brand communication, and brand loyalty. Part 3 discusses the
importance of measuring brand value and the various methods that can be
used to do so.

Strategic Brand Management 3rd Edition is an essential resource for
anyone who wants to understand the principles of brand management and
how to apply them to create and sustain strong brands. The book is written
in a clear and concise style, and it is packed with practical examples and
case studies.

Key Features of the 3rd Edition

= Fully revised and updated with the latest research and case studies

= New chapters on brand purpose, brand storytelling, and brand
measurement

= Expanded coverage of digital brand management

= Integrated online resources, including downloadable templates and
worksheets

What's New in the 3rd Edition?
The 3rd edition of Strategic Brand Management includes a number of

new features and updates, including:

=  New chapters on brand purpose, brand storytelling, and brand
measurement



= Expanded coverage of digital brand management

= Integrated online resources, including downloadable templates and
worksheets

= Updated case studies and examples throughout the book

Who Should Read This Book?

Strategic Brand Management 3rd Edition is an essential resource for
anyone who wants to understand the principles of brand management and
how to apply them to create and sustain strong brands. The book is written
for a wide audience, including:

= Marketing managers

= Brand managers

= Entrepreneurs

» Business students

About the Authors

Kevin Keller is a marketing professor at the Tuck School of Business at
Dartmouth College. He is the author of several books on brand
management, including Strategic Brand Management and Building
Strong Brands.

Della Bradshaw is a marketing professor at the University of Southern
California. She is the author of several books on brand management,
including Brand Management and Brand Strategy.

Praise for Strategic Brand Management 3rd Edition



"Strategic Brand Management 3rd Edition is the definitive guide to brand
management. It is a must-read for anyone who wants to understand the
principles of brand management and how to apply them to create and
sustain strong brands." - Philip Kotler, Professor of Marketing, Kellogg
School of Management

"Strategic Brand Management 3rd Edition is a comprehensive and up-
to-date guide to the latest thinking on brand management. It is a valuable
resource for anyone who wants to stay ahead of the curve in this rapidly
changing field." - David Aaker, Professor of Marketing, University of
California, Berkeley

Order Your Copy Today

Strategic Brand Management 3rd Edition is available now in hardcover,
paperback, and e-book formats. Order your copy today and start building
stronger brands!
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Tough Cookies Don't Crumble: The
Unbreakable Spirit of Those Who Overcome
Adversity

Life is full of challenges. We all face them, in one form or another. But for
| some people, the challenges are so great that they seem
insurmountable. They may come in...

The California-Born Diners, Burger Joints, and
Fast Food Restaurants That Changed the World

ol California is known for many things, but its fast food scene is one of its
b "t cmmceoamemes . Mot iconic. From In-N-Out to McDonald's, some of the most well-known
fast food...
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